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Understanding the Enterprise Landscape
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4 Steps to Leverage Al
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Decide What
to Predict

Q

Customer A holds Savings
and Current Account. He
closes Savings Account.

Situation 1

._ Customer B has single
Situation 2 ;- count and moves 90%

assets to another bank. If you can’t

report it, you

Bank defines can't predict it.
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ENTERPRISE

OVERVIEW

AirLink

UNDERSTANDING
THROUGH A USER STORY

AirLink is a forward-thinking provider of mobile
utility solutions, offering innovative services
tailored to modern lifestyles. Specializing in
mobile and internet utilities, they empower
users to seamlessly manage their connectivity
needs through an intuitive mobile platform,
ensuring reliable access to essential services
anytime, anywhere.
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Late bill Dip in No
payments overall mechanism
AIRLINK from business to predict late
customers revenue payments
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% Historical Payment *
Behavior

Customer Namy ling Date

AIRLINK " N

Paid late inthe last 3

Jack Smith months 123-01-05
sarah Johnson Paldlateinthelast2 o,
° months
° BrianSmith  Paid late in the last 3 23-01-15
months
Sam Clark 123-01-20

Paid late inthe last 1

et H iStoricaI Data S Paidlatr:?:tt:elasﬂ .

Emily Stone months 23-01-30

= Paid late in the last 2
I n r e r Michael Chang months 123-02-05

Never paid late in the ;. ,, ;5

Amanda
Rodriguez last 3 months
Jason Patel Paid late inthe last 3 123-02-15
months
Emily Smith Paid late in the last 2 123-02-20
months

Never paid late in the ©
last 3 months

Due Date

2023-01-25

2023-01-30

2023-02-04

2023-02-10

2023-02-15

2023-02-20

2023-02-25

2023-03-02

2023-03-08

2023-03-12

Amount

$100.00

$85.00

$120.00

$95.00

$110.00

$105.00

$130.00

$90.00

$115.00

$100.00

Customer
Engagement
Low
Moderate
Moderate
High
Low
Moderate
High
Low
Moderate

High

Payment Method

Manual

Electronic

Electronic

Manual

Electronic

Manual

Electronic

Manual

Electronic

Manual
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Geographic

Location

Urban

Suburban

Rural

Urban

Suburban

Urban

Rural

Urban

Suburban

Urban




Missed or Late
Payments History

Past instances of missed or late payments
on their account, indicating a pattern of
delayed payment behavior.

Change in Spend Habits

Significantchangesin spending patterns or
purchasing behavior - increased reliance on credit
cards or reduced signaling potential financial strain.

Partial Payments

Consistent use of partial payments to settle
bills, indicating difficulty in meeting full
payment obligations on time.

Predictive Indicators

Usage Patterns

Decrease in usage patterns or activity levels,
which may signal financial difficulties impacting
the ability to pay bills.

Low Engagement
Minimal response to payment reminders, emails,

or messages, meaning disengagement or lack of
urgency in addressing payment deadlines.

A

Financial Instability
Indicators

Indications of financial instability - recent job
loss, credit score deterioration - impacts the
ability to make timely payments.

Payment Delays

Delayed payments or outstanding balancesin other
accounts - utility bills, credit cards, loans, reflecting
financial management issues.

ADblyPro



o9 =
Invoices
Pending v # 98 =
50+ items - Sorted by WillPayLate - Filtered Dy all invoices - Invoice Status - Updated a few seconds ago o8 v
INVOICE.. v AUTOP.. v INVOICEA.. v INVOICES.. v PAYMENT ME.. v SERVICE 97 =
1 1563 $36,723 Pending Wire Fiber Optic Internet
; 2 1925 v $82628 Pending Wore Mobde % s
l 3 10070 $22076 Pending Wire Fiber Optic Internet °6 -
4 10517 v $61.329 Pending Wire Landline J‘ 9% =
5 1595 $4.732 Pending E-Check Fiber Optic Internet |
AIRLINK R e e - % -
| - 1-0986 v 57059 Pending Ve Fiber Optic Internet ; 94 v
K 10673 $50,689 Penaing £-Check Landine 9% =
P d ° ° l o 11263 v $76,174 Pending Credit Card Mobie
i LA -
redictive B v e e
! 1 1-0301 - 9,382 Pending Credit Card Fiber Optic Internet ] 9% v
12 10076 $52.254 Pending E-Check Mobie 92 -
Late P aymen R I S =
1 10021 548,980 Penaing Credit Card Fiber Optic Internet
B 11501 $73485 Pending Wire Mobile " \d
S T 11125 518,018 Pending E-Check Mobide .‘ °0 -
C 0 reS | 1w 10639 $38,328 Pending Credit Card Mobie % =
* 18 11204 v 592,224 Pending Credit Card Mobde |
562,555 Penaing E-Check Fiber Optic Internet
569,942 Pending Credit Card Fiber Optic Internet
$85,763 Pending E-Check Fiber Optic Internet
51319 Credit Card Landiine
588,548 Pending Mobie
$92,743 Penaing Credit Card Landline v
$32.569 Pending Fiber Optic Internet




3: Turn Predictions into Actions

Customer Segmentation

Based on Predictive Late Payment Scores
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Action for
High-Risk Accounts Segment

AIRLINK Einstein Next Best Action

4 SWITCH TO AUTO-PAY
Enhanced Actions THE BEST WAY TO SAVE

Switch to Auto-pay today!
Never miss a payment and save $600/year




Enhanced A

ctions

Action for

Moderate-Risk Accounts Segment
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We are thrilled to offer you flexible
payment options to streamline your
payment process ...

add

eof Gear
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-

ke a drafted body copy, use g or '

We understand the importance of conve nience whenit comes to
managing your bills. That's why we're thrilled to offer you multiple
payment methods to make your experience as seamlessas
possible.

Embrace the future of payments with mobile payment apps. Pay
yourbillson the gousing popularapps like Apple Pay, Google Pay,
orSamsung Pay. Simplyaddyourpayment cardto your preferred
appandtapto pay.

Saygoodbye to one-size-fits-all payment schedules. Withour
customized payment plans, you cancreate a schedule that
works foryou, allowingyou to manage your payments with
confidence and ease.
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AIRLINK

Achieves On-Time Bill Payments

Leveraging the Power of Al

Iﬁ;'

Increase

hd

Decrease

In Late Payments In On-Time Payments

(00
‘«: 7
Growth Increase
In Revenue In Customer Satisfaction Score

attributed to on-time bill payments
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HAVE ANY

QUESTIONS?




Contact Us

Salesforce & Certinia Success Consultant

AblyPro
certinia

[ ]

Address %v‘ Phone & Email oo Social Media
< AblyPro 240-259-3076

12.410 Milestieine Canter ity wecare@ablypro.com Twitter.com/ablypro
Suite 600

Germantown, MD 20876 Linkedin.com/company/ablypro

0 Facebook.com/ablypro
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